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The Future Society: A Growth Story
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Source: United Nations Population Division, World Population Prospects: The 2006 Revision.

World Population (in Billions): 1950-2050
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Development: The Poverty Challenge

3

Income poverty:
Over 2 billion people live on less than $2/day
Energy poverty:  
1.6 billion people today without access to electricity  

Mobility poverty:  
900 million people without access to transport

Water poverty: 
1.8 million deaths per year due to lack of sanitation, poor 
hygiene and unsafe drinking water.

Sanitation poverty:  
2.5 billion people without access to hygienic sanitation
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The Future Society: Urban

4

47% urban

60% urban

3.2 3.32.9

5.0

1970 2000 2030

(Billions of inhabitants)

36% urban

1.3
2.4

urban
rural

70% urban

2.8

6.4

2050

Source: United Nations, World Urbanization Prospects: The 2007 
Revision



Stockholm Water Week – August 21, 2009

The Future Society: Shifting Fortunes

% Share of GDP
From The Economist print edition. 
“Wrestling for influence.” July 3rd 2008. 

Emerging Economies more than half of Global GDP
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WBCSD water project – 10 years

Industry, Freshwater and 
Sustainable Development 
(March 1998)

Partnerships in Practice 
(April 2000) 

Water for the Poor 
(July 2002)

Water Facts and Trends
(Aug 2005)

Collaborative 
Actions for 
Sustainable Water 
Management 
(Aug 2005) 

Water Scenarios to 2025 
(Aug 2006)

Global Water Tool
(Aug 2007)

Sustain magazine
(Jan 2008)

Water & Sanitation
(May 2008)

Water, energy 
and climate 
change
(March 2009)
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Enhance business understanding of key 
water issues and drivers
Promote mutual understanding between the 
business community and non-business 
stakeholders on water management issues
Provide tools and models to support 
effective business action
Spread best practices and learning by 
sharing

WBCSD water project objectives
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Global Water Tool: 
– Led by CH2M HILL
– Maps a company’s water use and assesses relative 

water risks by comparing sites with external data on 
water availability, stress, improved sanitation, etc..

– Download free: www.wbcsd.org/web/watertool.htm

Water Footprint Network
– Founding Partner – Launched December 2008
– Develop a common approach to water use accounting, 

impacts assessment and explore response options

ISO
– Water Working Group launched in June 2009

Stockholm World Water Week: 
– a key platform to improve coordination and identify 

collaborative actions

Ongoing WBCSD Actions
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Water, Energy and Climate Change

• Launched at 5th World Water Forum, Istanbul, Turkey 
in March 2009

• Document composed of 4 parts:
1. Key messages from business
2. Policy directions
3. Business implications in practice
4. Facts in a nutshell

“This is a call for more research and increased knowledge-
sharing between the many experts now working separately on 

water and energy issues in universities, non-governmental 
organizations, industries and government. Together we can 
break down the silos and develop solutions to some of the 

world’s most pressing problems.”
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Key messages from business

1. Water and energy are inextricably linked 
2. Global energy and water demand are increasing as 

population grows and industrialization increases 
3. Both water and energy use impact and depend on 

ecosystems 
4. Climate change will affect availability and use of both 

water and energy
5. Real solutions require technology, innovation, a sense 

of shared responsibility and political will 



“Many initiatives have emerged around sustainable water 
management for business. This is a positive signal that water 

is moving up the corporate agenda. We aim to help companies 
identify which initiative will best suit their needs”

Launch of “Water for Business: Initiatives guiding 
sustainable water management in the private sector” 
– Overview of major business relevant initiatives 
– Focus: guidelines, tools, measurement methodologies, 

communication and stewardship schemes 
– Facilitate business engagement and promote joint actions across 

initiatives
– Companion glossary of key terms and definitions 

in the area of water management 
– A “living document” with regular updates 

New Report: Water for Business
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A 3rd Industrial Revolution

- Clean, Lean and Mean

The World in Transition to 
Sustainability
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“The world cannot succeed without Business 
as a committed solution provider to sustainable 
societies and ecosystems.”

“Business cannot succeed in a society that 
fails”

Need to create better functioning cooperation 
between business, government and civil society

The World in Transition to 
Sustainability
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www.wbcsd.org


